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The New York Times an-
hounced yesterday an agreg
ment to buy Golf Digest, Inc.,
“ which publishes a monthly mag-

-:azine of that name, other peri-
odicals and books.

. The agreement called for a
‘purchase price of $3-million,

 with additional payments con-
‘tinzent on profits of Golf Di-

ithree years up 1o a potential
&1-million more. :
The new move

- 1gest magazine during the next

to diversify

s

interests of the New York Times
‘Corapany was announced by
- “Yyan Vait, a vice president
along with the three principal
stockholders of Golf Digest ~—
william K. Davis, president;
John ¥, Barnett, vice president,
who is general manager of the
:. -magazine, and Howard R. Gill
2 3v, also a vice president, who
“+ fig publisher, The Golf. Digest
exccutives are to retain their
‘prasent posts.
Rolo In Leisure-Tine Fleid

! wwa are deliphted, through
. thig acquisition,” Mr, Viet sald,
. “tg add to our publishing oper-
“- ‘ations the experience, the vigor
and the quality that Golf Di-
. gest represents. It brings our
_company more directly and)
more importantly into the grow-
‘"leisure-time recreational

. Golf Digest, the oldest month
- 'ly magazing in the golfing ficld,
_-!was started in Chicago in 1850
1as a part-time venture by Mr
“.Tavis, then a television sales-
.. man. Its editorial and executive
‘offices are now' in Norwalk,
Conn. e o
This week the magazine any

erg of 385,000 copies a month, "
offective next July 1, almost a - -
fourfold increase over the last ./
10 years, - : o
Gross advertising revenue for ™ °
1968 was $1,887,379, up 24 per:
cent over 1967, according to the -
publishers Information Bureat. =
Tatal net revenua for 1968, sub- o
ject to final audit, was $3.3- .~
million.- .. ) I
Two Other Perlodicals
Goll Digest, Inc, . also pub- v
lishes Golf Shop Operations, . - ="
a periodic business publication
for professionals, and an annual
called “The Book of "Golf,”
which is produced- under con- 7’
tract with the Professional
Golfers Association. o
It also publishes hard- and
soft-covered books in golf and
other sports fields, including .7 .
most recently “80 5-Minute Golf
Lessons,” distributed by Prens -
tice-Hall, Inc, Since 1967, the
company has been publishing
a ski periodical, Snow Country,
issued six times between Octo- -
ber and February. each - year.
Golf Digest magazing has ox-
clusive arvangements with Billy!
Tasper;  polf's leading money,
winner, as instruction editor)]
Gary Player, international play-
ing editor, and Sam Snexdy
seniors’ goll editor, The editor
of tha magazine is'Richard E.
Aultman, Dol o
Liaison with The Times will
he maintained through W, Barry:
McCarthy, director ~of  The
Times'  broadcasting-affiliated
publications division, which in-
cludes radio station.. WQXR},
AM-FM and in which- Golf Di-
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tmounced a new nationwide cir-
. culation guarantee to adveriis-
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gest becomes the first affiliated
periodicals o :
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